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SOIL SEARCHING AROUND THE GLOBE

27 77 685 1,657 10,310 $520,250

COUNTRIES TRAIL DIG DAYS KM OF TRAILS INDIVIDUAL USsD
COMMUNITIES CREATED PARTICIPATIONS FROM FUNDRAISERS
OR MAINTAINED ON DIG DAYS
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NOT FOR SALE

Exclusively to support:
1. Soil Searching Ambassadors
2. Trail fundraisers and auctions

These Tires Build Trails:
~~ Funding by Purchase

First commercial product to
incorporate Soil Searching
400 000 USD from forecasted tire

sales.

Partnerships to make a difference

AFRICA EUROPE

EUROPE AFRICA

TANZANIA, AFRICA Red Knot Development  15.000 USD raised

Protect Our Winters
Partnering with POW EU
on Mobility Month 2022.

IMBA EU

Take Care of Your Trails
Campaign and IMBA EU
Summit.
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The Future

VALUES

PEOPLE

* Soil Searching connects us with people, through our products and
our actions.

*  Humanizing our Brand.
* By sponsoring trail builders, advocates and activists as global

brand ambassadors, we’ve created a whole new discipline in
Sports Marketing.

PRODUCT

*  Grow Soil Searching LTD bike offering to 500 bikes (250 x Levo,
250 x SJ)

* Make next generation SS frames carbon neutral.

* Scale Soil Searching commercial/ give back component from tires
into a collection — Saddles, helmet, shoes, gloves.

PLANET

* Trails are the lifeblood of our sport and our planet. As mountain
bikers we have the obligation and opportunity to protect what we
love.

*  Write the narrative of the role that our products and our actions
play in preserving our wild and natural spaces.

* Values and Virtues: PEDAL THE PLANET FORWARD. ?
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industry, theplaces to ride will be limited =~
and the welcoming of new'ri ers into the
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